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i i i vidin
his is Money is a industry-leading financial vs{ebsﬁe pro g
! the latest financial news and services.

U The aim of the site is to provide an ever-growing

range of tools, including the popular Power *Site Profile:
Portfolio and calculators, to help readers to make
their own choices about their money. This is > 75% men
Money is also a consumer champion, battling for
individual victories and campaigning for wider > 68% ABCq
justice. Each year, hundreds of questions are
answered via the Ask an Expert service. > 52% are in full-tj
— -time
employment
U 2010 has been an incredible year for This is
Money and its writers. The site was named > 34% have children j
Personal Finance Website of the Year for the household n
second year running at the Santander Personal |
Finance Media Awards and Financial Website of | > Ave
the Year in the Headline Money Awards last rage age = 48
year. ’
e ——— > A‘I’Eeg aie household income
=03

U Traffic has soaredwith the number of UK users '
up 41% in October on alast year, stepping up
from an annual rise of 39% in September and
32% in August.

*The Numbers:

;An snegfroﬁledata =“AlWKS bdzYoSNEQ 1,465,336 unique users per month
rom Audience D f Omni . o
Dynarmics 2009 O At 2001 7,538,464 page views per month ANYME
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News

-the minute news on all the latest

. . ovides up-to .
This is Money pr breaking financial stories.

0 The News channel combines all the latest financial
stories as well as breaking news headlines with in *Ch
depth O6speci al reportso nd thought prov annelPI'Ofi]e;
opinion pieces from financial experts. Analysis,
comment and opinion is provided by the Daily Mail > 76% mmen
City Desk and Financial Mail.

T T\ ” > 80% ABC;

0O Special features include %t h 030y second » 4,0 .
guideo6: an archive of cl r e\&_planation :Ii/olarelnfuﬂ-time
the most baffling financial terminology, presented Ployment
in clear and accessible format. ‘ > 210

- 31% have children ip
householg

0 Quick links to the latest info on the pillars of
financial news (interest rates, the economy, the > AVeI‘age age = 54
pound, stock markets and house prices) keep users
hooked to TIM6s clear and concise fina >Averageh0115ehold'
reporting. The comment function on all article < = £45k Income
pages inspires debate and increases user
engagement, encouraging them to have their say. -

*The Numbers:
. ) ) 270,036 unique users per month
*All ChanneProfile *AllW KS bdzYo SNEQ

data fromAudience  Data fromOmnit 666,395 age views per month S
Dynamics 2009 Uii;ﬁgoﬂm e p g p AN>1,7,,7
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Markets

The Markets channel keeps our users up t

o date with analysis,

debate & prediction
U The Markets channel not only keeps TIM users *Ch
updated daily on key stocks and share positions, annel Profi]e,
the price of gold, oil and the FTSE 100 live blog, N
it also boasts an extensive depth of market 77% men
reporting and prediction.
- / > 74% ABC1
I The Market diary (detailing some of the most > 42% are in full-tjm
important dates likely to affect markets) and the employment €
stock screener are two key features that keep
driving users to the market pages, again > 32% hav, . .
providing an unparalleled service for our users. hOUSeholii children 1n
>
I Special features on the Markets channel include | AVerage age = 55
OMi das Extr abdo, Tl M6s exclusive new Week>
markets supplement packed with share tips, Aver age household income
expert views from industry insiders and must - = £41k
have tips for both the experienced and novice
investor. —

**The Numbers:
“All ChaneProfile  ~Alw K b dzY 6 § NE 206,149 unique users per month

data fromAudience Data fromOmniture

Dynamics 2009 UK April 2011 1,980,030 page views per month A]\D{ AL
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Investing

ting debate pages, this

ial advice or inves -
d financial a nment for investors.

i nalise . .
Be 1t perso online enviro

channel provides a unique

U The Investing channel gives its readers access to

information on the latest investing stories as well as *Cha

comprehensive advice into what to invest in and how nnel PrOfﬂe:
to do so. Special links on gold, oil, food prices and > oo

commodities as well as emerging markets provide a 75% men

focal point for many users, maintaining trust and user
engagement with TIMés strong specialist edit >71°/oABC1

o) .

U This is Money promotes audience contact with > 41% are in full-time
independent financial advisers in association with employment
unbiased.co.uk, helping them to search in confidence N
for details of independent financial advisers close to 34% have children in
where they live or work from 8,000 locations across hOusehold

the country.

> Average age = 55
U This channel encourages user interaction through >
such features as the investment discussion page. With Aver age house
the latest share prices and charts, company az share = £45k
breakdowns and a wealth of investment tools, this
channel provides a definitive investor advice forum. — -

hold income

*The Numbers:
*AllChanneProfile =AW K& b d2y 5 & NE O 137,090 unique users per month

Dynamics 2009 UK April 2011

data fromAudience Data fromOmniture 402,615 page VieWS per month AN\/ 4






