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The Mail on Sunday main section ensures our readers
are entertained and informed, keeping them in tune
with everything they need to know about current
events and the agenda for the coming week.

~ SEINAS D <
L °N N Y SUNDAY NEWSPAPER OF THE YEAR

As you would expect, news heads up the paper,
examining the stories of the moment with our usual

> incisive approach. Our investigations team are at the
qv] forefront of probing journalism; distinguished foreign
@) correspondent Barbara Jones sends cutting edge ; \
(- stories from the worl dos tr . ¥ xAngela Gheorghiu
-] feature guest columns from | B * Luciano Pavarotti
(f) such as broadcasters Jon Snow, John Humphreys and ' ' Placido Domii
politician Dominic Lawson. Plus, every week, columnists W\ F1aciao Domingo
- Peter Hitchens and Suzanne Moore offer their views R TS dn11 d ;‘;1\'781S1t10n
E from both sides of the political spectrum. key No10 figure tells how he was };;usll?led and Shouted at by PM
(g0 At the British Press Awards, Jason Lewis was named BROWN. THE
2 Specialist Journalist of the Year and former winner
Craig Brown was highly commended in the Critic of the
(¢b] Year category.
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Business & finance

Thezi=Wail

It has al ways been The Mai

provide authoritative and accessible financial
information to a wide audience. Our business and
finance content is sited in the main newspaper to sit
within the news environment.

Our City and business section has a strong reputation
for getting to the root of the real story and asking
the tough questions.

We also focus on the constantly changing world of
personal finance with an emphasis on wealth
management.

The Financial Mail brand is wellestablished as a
major player in the marketplace, renowned for topical
and campaigning editorial. Each year sees a regular
crop of awards for our well -respected journalists.

Our digital division publishes Thisismoney.co.uk, the

UK6s |l eading financi al news

Contact: Brad Young, Client Sales Manager
020 7938 7617
brad.young@mailnewspapers.co.uk
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